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PROBLEM STATEMENT

Social media platforms are increasingly criticized for spreading 

misinformation. Unverified content often confuses users, 

emphasizing the need for a "Collective Wisdom" feature. This 

feature would enable collaborative information curation, 

enhancing credibility and diversity among the Community 

members.
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Social media platforms, such as Facebook, Instagram 

and Twitter, provide people with a lot of information, 

but it's getting harder and harder to tell what’s real and 

what’s not.In today’s world, it is very easy to create, 

modify, fabricate and widely share different messages. 

Even if the information itself is genuine, it might be 

used out of context and turned into a propaganda 

weapon

Survey was conducted where 22% of Social Media 

Users in India reported having been misled by fake 

news circulated online about once or twice which was 

slightly higher than active internet users.Meanwhile 13% 

of all internet users had experienced this a few 

times.Notably more than half the respondents claimed 

to have never been misled by fake news online.
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COLLECTIVE WISDOM - COMPETITOR ANALYSIS
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The purpose of having collective wisdom in reducing the spread of 

misinformation is to empower individuals to navigate the digital world 

with discernment, integrity, and responsibility. 

Wisdom in dealing with misinformation on social media platforms is 

about being smart, cautious, and responsible in how you interact with 

information online. It's a skill that everyone can develop to protect 

themselves and others from the negative effects of false or 

misleading content.
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1. Share your Wisdom

WHAT HAVE WE INNOVATED?

2. Spark Something New!- 

Expanding Your Horizons on 

facebook

Contribute knowledge, answer questions, build

community threads (integrated with existing

interactions).

Challenge viewpoints with curated content, 

sparking open dialogue on sensitive topics
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COLLECTIVE WISDOM - SOLUTION SPACE

Central hub for knowledge sharing, discussions on 

diverse campaigns, upvote/downvote & report 

capabilities

Solve bounties, leverage collective intelligence 

for accurate info, multi-tiered verification

Contribute to the platform with trustworthy 

content, dynamic reviewer selection, anonymous      

process.

Get verified information on trending topics,

explore evidence references, seamless social

sharing.
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User Journey

Design and Wireframes

USER JOURNEY AND DESIGN

.

.

COLLECTIVE WISDOM - SOLUTION SPACE
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Content Quality and Accuracy Metrics

Accuracy Rate =  Percentage of user-contributed content that passes multi-layered verification

Misinformation Mitigation Rate = Percentage reduction in the spread of misinformation on the platform after the 

implementation of the features.

SUCESS 
METRICS

COMMUNITY 
ENGAGEMENT METRICS

USER 
ENGAGEMENT METRICS

NORTH STAR

Community Engagement Metrics

Thread Participation Rate = Percentage of users who actively contribute to community threads within the 

platform.

Voting Engagement Rate = Percentage of users who engage in voting and moderation activities within 

community threads

User Engagement Metrics

Feature Adoption Rate = Feature Adoption Rate: Percentage of active users who have interacted with 

the new features 

User Participation Rate = Percentage of active users who engage with the "Share Your Wisdom" and 

"Spark Something New" features

North Star

False News Mitigation Rate = The percentage of successfully mitigated false news 

instances compared to the total false news instances identified on the platform. 

COLLLECTIVE WISDOM - MEASURING IT SUCCESS

SUCCESS METRICS
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GO-TO-MARKET

Social Channels Community CollaborationsReferrals

Incentives and Badges
Transparency and Clear 

communication
Strategic Partnerships

COLLLECTIVE WISDOM - ENTERING INTO PEOPLE LIVES
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Growth Trajectory

COLLECTIVE WISDOM - LEVELING UP 

Month 1 Month 2 Month 3 Month 4 Month 5 Month 6 Month 7 Month 8 Month 9

Initial Users 10000 16000 25600 40960 65536 104857 167771 268433 429493

# of referrals
sent/user

2 2 2 2 2 2 2 2 2

Conversion
rate

10% 10% 10% 10% 10% 10% 10% 10% 10%

New users 6000 9600 15360 24576 39321 62914 10662 161060 257695

# users in
total

16000 25600 40960 65536 104857 167771 268433 429493 687188

Virality
coefficient

1.8 3 3 3 3 3 3 3 3
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Meet the team Titans

TEAM

Raghav Mehta

FELLOW - BPM COHORT 

Satya Srinivas Harsh Wardhan Keshri

Bhanu Prakash Thiyagarajan Seeni Mithlesh Labroo

FELLOW - BPM COHORT 

FELLOW - BPM COHORT 

FELLOW - BPM COHORT FELLOW - BPM COHORT 

FELLOW - BPM COHORT 

Neha Rajput

FELLOW - BPM COHORT 

Mamta Sanvatsarkar

FELLOW - BPM COHORT 

Prabhansh Rai

FELLOW - BPM COHORT 
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THANK YOU

https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=ece409c7-3697-45db-8127-aa288d334fd1&utm_term=PDF-PPTX-lastslide


https://pitch.com/?utm_medium=product-presentation&utm_source=

